( )
31 3 Journal of Shanxi Normal University Vol.31 No.3

2017 9 Natural Science Edition Sept. 2017

:10094490(2017) 03-0107-08

046000
EXCEL

: F590.8 DA

DOI:10.16207/j.cnki.1009-4490.2017.03.020
0

1
20 70
: 20 90
2~4
56 7
5A —

1

1 20164024

(1982—)



- 108 * ( ) 2017
1995
50
(7 ). (11 ). (5 )3 . 2016 28 2016
10 3 . . . N
4 28 12 11
; 5 .
60 60 100 % 56 93.33 %.
“ H\ [ )7\ [ ”‘ [ ”\ @« » EXCC]
28
2
2.1
N 8 1
41.1 % 58.9 % . ~55
80.3 %. 30.4 % 25 %.
10 % N . N 26.8 %
; 12.5 % ; 14.3 %
17.9 % S N
64.3 %
48.2 % 26.8 %
. 1 001 ~2 000 42.8 % .2 001 ~3 000
3 000 196 % 17.9 % 67.86 % 21
2.2
7
l Y N N

34 % .34 %34 % 66 % 64 % 64 % 100 % -

98 % 98 %

57 % ;
42 %



3 * 109 -
1
Tab.1 The basic situation of the residents being investigated

23 41.1 %
33 58.9 %

20 4 7.1 %
21 ~30 12 21.4 %
31 ~40 14 25.0 %
40 ~55 19 33.9 %
55 7 12.5%
11 19.6 %
17 30.4 %
14 25.0 %
14 25.0 %

0 0 %
15 26.8 %
7 12.5 %

1 1.8 %
8 14.3 %

4 7.1 %
10 17.9 %

3 5.4 %

5 8.9 %

3 5.4 %

0 0 %
36 64.3 %
20 35.7 %
1 ~5 6 10.7 %

6 ~10 1 1.8 %
11 ~20 10 17.9 %
21 39 69.6 %
1 1.8 %
15 26.8 %
27 48.2 %
4 7.1 %
9 16.1 %
500 9 16.1 %
501  ~1 000 2 3.6 %
1001 ~2000 24 42.8 %
2001 ~3000 11 19.6 %
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Fig.1 Positive effect of Economic
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Fig.2 Negative effect of economic
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Fig.3 Positive role of social culture
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Fig.4 Negative effects of social culture
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Fig.5 Environmental positive effect
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Fig.6 Negative effect of environmental
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Fig.7  Overall attitudes of residents
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Analysis of Tourist Perception and Attitude

of Residents of Royal Prime Minister’ s Palace
Taking the Residents of Huangcheng Village as the Object of Investigation

ZHANG Bi-xing WANG Kai-li
(Department of History and Tourism Management Changzhi College Changzhi 046000 Shanxi China)

Abstract: It is of certain referenced value for the promotion of the sustainable development of tourism and
the formulation of the corresponding development policy to understand the perception of residents attitudes to—
wards tourism in tourism areas especially the residents in the core area of the scenic area. In this paper taking
“household” as the object of investigation the perception survey of economy and social culture and environment
on the residents of the imperial city village where the Royal Prime Minister’ s palace scenic area is carried out.
Using EXCEL software the statistical analysis was made and the perceptive differences for the tourism economy
from eight aspects such as age gender education living time and other eight aspects was emphatically ana—
lyzed. The results showed that positive enthusiasm of the imperial city village residents is higher than that of neg—
ative for perception of overall tourism economy social culture and environment but showed a certain perceiving
differences among the gender age income and length of stay in the tourist destination.
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